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AT&T Executive Education and Conference Center

The AT&T Executive Education and Conference Center in Austin, Texas is
a member of the International Association of Conference Centers, so you
can feel confident in their ability to handle any kind of meeting situation.

Located in the heart of the city of
Austin on the campus of the University
of Texas at Austin, the AT&T Executive
Education and Conference Center is
poised to handle business travelers from
around the world. The center boasts.
more than 40,000 square feet of meeting
space and a wide range of rooms, from
traditional o tiered classrooms with
high-tech capabilities to a multimedia

amphitheater and divisible ballroom.

In addition o this, there is excellent

wireless connectivity throughout the
lity, courtesy of AT&T.

in fel good about staying at

entire fa

You ca
the AT&T Executive Education and
Conference Center. The center cares

deeply about sustainability, and has aken
steps to be environmentally conscious
even during the construction of the
facilty. According t their website, more
than 75 percent of the materials used

in construction were recycled. There

alsoa
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6 Secrets of
Direct-Mail Marketin@—

One of the best-Kept marketing secrets in
the world of business i the unique ability
of direct-mail marketing o boost the sales
of most businesses.

Frankly,  lot of advertising agencies.
don't push direct mail because it s difficult
1o do—but once understood and mastered,
it can provide a steady, regular source of
new prospects and customers.

Here are six reasons your company
should consider using direct-1
marketing:

T T Iy Direct-

‘mail marketing creates front-of-mind.

awareness about your business with
undred: t

ducing programs
cluding compact fluorescent
lighting throughout the facility the use
of Green Seal biodegradable cleaning
products wherever possible, and

the center,

incorporation of local building maerials
in order to reduce transportation-related
fuel use and pollution.

Along with all ths, the AT&T
Executive Education and Conference
Center offers 297 comfortable,
beautifully appointed guest rooms with
such standard features s pillow-top.
mattresses with duvets, desks with

hairs, in-room coffeemakers

ergonom

and tea service, and a complimentary

in-room safe.
A wide range of Austin attractions

is just a short from the cener,

including the State Capitol and a variety
of museums,

For more information or to make

s, please visit their website at

buyers who don’t even know you exist.
It is low-cost advertising, Direct-

‘mail marketing allows you to target the
audience you want to reach. You don't
have to pay to advertise to people who
aren’teven prospects.

% It overcomes sales resistance. Monthly
direct mail creates name recognition, a
familiarity which helps many customers
feel comfortable buying from you.

% It creates customer loyalty. By keeping.
in touch, you'll see your customers”
loyalty deepen and watch your overall
sales volume grow.

5 It gives you a competitive advantage.
Most managers understand the benefits
of direct mail, yet only one in 80 uses it.
You'll enjoy a tremendous competitive
advantage when using direct mai
1t supports your sales staff:
“paves the way” before outsi
are contacted and “follows up” after the
prospectis contacted.
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W Did You Know?

Alice Wright, Owner

B Walter Payton was the first
footbal player featured on a
Wheaties box.

M

Better Employee Engagement

‘What motivates employees to become truly engaged
i their jobs? Here are three keys, according to a survey
of studies by The Conference Board:

Strictly Business

Business Quotes

“If you want to know what God
thinks of money, just look at the
people he gave it to.”

— Dorothy Parker

“The executive exists to make
sensible exceptions to general
rules”

— Elting E. Morison

“If we keep doing what we're doing,
we're going (o keep getting what
we're getting”

— Stephen R. Covey

@ividual commitment to a

B Nearly 20% of all vehicles stol

« Trust and Integrity: Supervisors gain trust with

employees by communicating expectations clearly and

have the keys in them
 William McKinley was the first
president to ride in an automobile
and the first to campaign by phone.
 The only domestic animal not
mentioned in the Bible is the cat.

medieval peasant was
M Nintendo was originally a

years.

playing-card manufacturer.
B If Manhattan in New York City

had the same population density

as Alaska, there would only be 15

B A fill cabinet inspired F

labeled A-N and O-Z.)

B In Albania, nodding your head

chess books during World War I

thinking they were military codes.
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by helping aff understand h do
impact the company’s goals and growth.

« Career Growth: Employees thrive when they find
their jobs mentally stimulating. They re also more:

when they feel there are opportunities for

future growth and development within the company.

« Company Pride/Coworkers: People love to feel pride.
What they do. They want to be part of something

greater than themselves—something that is bettering

society atlarge, not just their own botto line.

‘gtoup effort—that is what makes

ateam work, a company work, a

society work, a cvilization work.”
— Vince Lombardi

“Some regard private enterprise as if
it were a predatory tiger to be shot.
Others look upon it as a cow that
they can milk. Only a handful see
it for what it realy is—the strong
horse that pulls the whole cart”

— Winston Churchill

“Hire character. Train skill
— Peter Schuiz

Don't let yourself get swept away by stress!
Whatever the weather, we're here to help.

You'll come in like a lion, but go out like a lamb.

www.TED.com
TED corferences bing fogetherthewarid's
ST G
upconing
mns and e he TED bog o stay e,

www LightroomSecrels.com
Gets, o

The Positive Effects
f Conscious Gratitude

Saying “thank you" does more than just prove you

have good manners. Thankfulness can improve your

Physical and emotional h
al well-being

Multiple studies have shown a postive correl
Kfuln

and your g

between th; ndiov

Phatushop Lightoam,from conriolors who
Koo e s, aong ithocasiona foras

ceale rocess.

lifestyle choices in diet and pln»\nl fitnes;

more regular physical exams.

Those same benefits can trickle down to the

th, your social relationships.

 The Hubble Space Telescope
goes into operation to explore
deep space. It s still in full use
today, mapping our universe.

I The new drug nicknamed
“erack” appears and is
increasingly found in US. cites.
B Panamanian leader, General
Manuel Antonio Noriega, is
charged with drug smuggling and
money laundering.

8 One gallon of gas costs 91 cents.
8 Ted Tumer starts Turner
Network Television (TNT) and ()3~
buys MGM's film library.

8 The Seikan Tunnel, which
connects Honshu and Hokkaido,
Japan, s built. It s the longest
undersea tnnel in the world.

8 The antidepressant Prozac is
introduced (0 the market.

8 The first transatlantic fiber-
optic cable s laid. It is able to

recipients of thanks, as well, boosting their
and sense of value and self-worth.

®

simultaneously.

‘www.GetConnected.com

(e Conneted helgs you fnd e bes dess on

ighspead et acess, abefaele TV,
phone senic, and moe. Just enfe your

aness and 2P oo o begin

‘www.RockHall.com

Tak vl tour o he Rock-Rol Hallof
Fave,saightfom your conpute: S exhvis,
phots, memortia, nd mote.
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Marketing Workout: Building a Strong Brand Name

Here are some important things to keep in

mind when striving (0 increase the value and

impa

of your company’s brand name:
« Think like a consumer. Define your brand
from a consumer’s viewpoint. What do your
customers enjoy about your company? Wht
benefits and values do you offer that other

companies don't?

« ke a look in the mirmor. Have you
averlooked things you'd like to change? Are
there areas that could use improvement? If you

see things you're not happy with, change them.

« Stay relevant. You may have a successful

company now, but remember: If you stand still

others will speed past you. Success requires an
ongoing commitment to excellence.

« Find your unique selling proposition. Wha@)——4——
sets you apart from the competition? Analyze

‘your brand position re

e (0 others in the
market, and ook for areas where you excel

« Explore opportunites. Find ways to clearly
differentiate your brand from the competiton.
without making promises you can't keep.

Opportunity is there, if you're willing 10 look.




Product Listing

Design Services to give your brand the right appeal 1 Guess Who | Am |

How many times have you set out to make again. Will anybody but an expert be able to inti
ol st brochure f Fd and the advant up; advant i Stz FimiiTng Sl
a simple newsletter or brochure for your understand the advantages and disadvantages
el e R ——— to Help You Sell 3 I ok ik oo Che T e
N B it i e When Change Is Hard. brothers Chip and Dan Heath e was raised in P
1 @esperacely over software twtorials, no anybody but an expert be able 10 ask you the. More Product. SWITCH — i, ] T ey
nearer (o your goal than when you started? right kinds of questions o fully comprehend Ay explore why some major changes are, apparently, el
Don't feel bad. It takes years of training and what you need. and to be able to take your Booklet | vom =0 caruse 2 0 S wle sl poc s e— A
practice to expertly navigate some of those project smoothly from start (o finish? LGl E— Forinsance, why st o sy fora person © ke et
design programs, and who has time for that? Let us give that design project the expert Brochures the choice o get marred and then do it but nearly J
o - o ; sissis by the neighborhood boys.
But before you think about passing the touch it deserves. Just ask yourself: Business Cards | o o m‘f-x"mm '\""I"R,mm“ After a few years away from
project off o your high-school-age niece who 1) What kind of projet Catalogs week after making a commitment o get fit il &
= e vated by tw fance classes, however, this man
is artistic and “good” with a computer, think Is ita simple fiyer for as “The brothers explain that people are motivated by two
are you planniog an cotirs SebeT Envelopes separate “systems” in their brains: the rational system decided to reenroll; he was now
and the emotional system. When the ems are in
company’s look: new logo, new letterhead, Flyers ¥ .
ositon to one another, change is difficult; but when vide aperfect way (o meet girls.
new color scheme, new website? Having a Labels & Stickers opposition 1o one anoth dificults but whes L % &
- the systems are in al e comes much more: He graduated from Peabody High
clear idea of the final product in your head : . .
Magazines easily. The book explores many examples of people: School n 1929, a the age of 16,

ly\vq N'L

will give us a lot more to work with, making

the process more efficient—and effective.

Marketing Services

(77 A
AN

i oth systems into alignment, these changes ‘market crash forced him to quit
know from the get-go what you're able to Newsletters How to Change Things bringing both systems into ¢, these changes = =z :}nrqlnil
. that will giv better idea of h o When Ch: Is Hard were made possible. classes in order (o help his family
spend, that will give us a better idea of how Note Pad en Change Is Har e
10 approach your project. We won't try to ote Pads ‘The book breaks down the psychological research financially. One of the ways
g " 5 ol metaghons (et did this was 0 enter local talent
oversell you; we will respect your budget and Pocket Folders by Chip Heath and Dan Heath into casily understood, extended metaphors that make s;m © = =8
i e: the application of the principles possible. The book competitions with his brother Fred.
work within your means. Postcards [
isi ncludes wi ction in which they sugges rforming dance he
These two simple considerations can help Rack Cards Why are some decisions easy concludes with a Q&A section in which they suggest p: forming . ml.;.u
us design items that will get you the kind of Sell Sh ;c to make, while others pose a ways to resolve 12 of the most common challenges that o :w,gnp:ed .mg“
attention your company deserves. ell Sheets constant struggle? people face while working toward change. A great ead is famiy evnalyopned
Tickets for anyone facing change—in short, everyone. adance studio, which became

@ Marketing Materials

L_gSome Facts about Email

Most of us can't imagine life without emai.

average of a minute for your brain to recover.

Buthave you ever considered
not actually save you all that much time?
Several studies prove that peaple check their
in-boxes far more often than they imagine.
Most people believe they check mail maybe.
once an hour. The truth i, if a person is on the
computer working on other projects, he or she.
will check email once every five minutes.

you were
originally doing. This constant switching of
attention back and forth might not seem like:
much at the time, but in the long term, it's
‘exhausting. The brain becomes overwhelmed,
mistakes can be made, and important
information can be missed or misplaced.

“Take alook at your own email habits. While

every time you check your email (0 read an

i's not pra th
there are some changes you can make o ensure

update it takes an

it part of your day.

Custom ltems
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Books in Review

Switch

facing diffici

changes, from losing weig

o changing

the intemal structure of a business, and shows horw, by

| mlookingBack

19808 — First aficia heartis

implanted in Bamey Clark,

ige 61

19608 — vy Fair Lady wins Best
Picture at the Academy Awards.

19408 — oy Truman s widely quoted
““The buck stops here.” and.
“If you can’t stand the heat, get out of the

¢

chen:

19205 — ot ko orvsoning

Business Funnies.

and erolled in Pennsyaria Sigy

College to study joumalism. The:

successful enough to merit opening

a second location. He taught at

the school while eaming his BA

in economics, and also while.

attending law school. Eventually,

dancing won out, and he left law.

school to pursue a career as a
iner first

‘moving to New York City. and
eventually, Hollywood. The rest, as
they say,s history.

Probably best known for his
dancing and choreography in such
famous musicals as An American in
Paris and Singing in the Rain, this
stacof

becomes the first female governor.

Tl buy then if you let me carry them out

in a size five box

of course, the late Gene Kelly.
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4 also brought new ways to engage with the McDonald's
fv ry time we marketplace. Today's sales elationship issill e
” about making connections and building trust— —
Ink on paper' it »Juﬂ»l;kv::m .\:lllhrt:l\\.\T) o e
WE resgreating Sl Phcehoot e e s a french s
Because so much of the content on these sites e
is generated by consumers, a salesp through s
insider information d an important
level of authority to the conversation by Men & Women

The fact is, every

o printing we pro

how seemin, ificar

and for our

\
\ g Imagine ifjust two percent of a 1,000

\SGgglure order e printed for you were to can find a wealth o information—good and frequently overw helming marketplace.
o X _— e ored, or bad—about your produc,as well a your 10 important i the online cavironment asystem he created o help buoy
) compettors’ products,indusiry sttsics, Dot 10 come on 00 stroug. Direct prospective vesels over shoals

potentially neg

you ... and

20 potentially negative impressions you

ived

19 firm, we re committed to
lévery impression that comes

P resses is a good one, so that every

0N our customers make is positive,

too. When it comes to printing, we'll make
you look good on paper.

v ACME

PRINTING

We Are Printing at Its Best!
www.AcmePrintingUSA.com
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“The advent of the Internet has put a lot

of power into the hands of consumers.

Prospective clients no longer have to rely
abo

Selling in a Buyer's World

But just as technology has taken some
power out of the salesperson’s hands, it has

Odd Facts

answering question
and misconcepions.
Another effective way to use these sites

is as 2 venue for asking questions. Find out
‘what consumers are looking for, what they

don’t consider important, and what their

experiences with similar products have been.

on salespeople for their inf
product or service. Finding information is as
easy as a quick Google search, where buyers

and consumer

nerated rating systems.
Today’s consumer is more likely than
ever to blow off a traditional cold call,
Exen if you do manage to connect with a
buyer, they Il probably wind up as}

t0 send them the information in an email
‘which they may or may not read, rather than

listening to your pitch on the phone.

8 Business Forum

importa

with consumers who, more often than noL

apport

simply wantto feel heard and understood in a

buyers to your website as a source of

information and as a way to guide the

discussion, not simply to make a sale. The key

here is to build a relationship of tust, o eam
areput

jon as someone who has specialized.
industry-based knowledge. along with the
integrity of someone who genuinely cares

about consumer experience.

Men can read smaller print than
women; women can hear better.
Percentage of men who wou

‘mary the same woman: $0.
Percentage of women who would
may the same man: 50.

Only Presidents
The only President awarded
 patent: Abraham Lincoln, for

“The only president to remain a
bachelor: James Buchanan.

“The only president to win a
Pulitzer Prize: John F. Kennedy, for
Profiles in Courage.

Business Forum

Success by Design. Whelher you wanlt a
‘company image overhaul or a simple flyerfor an
office picnic, we can help. Our in-house designers
have the experience and skills to tum your idea into
araging success. No challenge is too big or too
small. Our goal is to make you look good!

J(ACME

555 Canyon Road, Boulder Gty Arizona 45904
Phone: 601-555-1234 Fax. 601-555-1290

wiw AcmePrinting.com




