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Nameplate
7ITH�NEWSLETTER�OVERVIEW��MONTH��AND�YEAR

Table of Contents 
This isn’t as easy as it looks. We need teaser headlines that really grab your attention here.

Cover Photo
.EEDS�TO�LOOK�BUSINESSLIKE��BUT�AVOID�STEREOTYPES��LIKE�MEN�IN�SUITS��EVERY�MONTH��
4HINK�ABOUT�MAKING�IT�LOOK�LIKE�A�REGULAR�EVENT�IN�A�TYPICAL�OFlCE�

Business Quotes
4HERE�ARE�A�LOT�OF�SOURCES�FOR�BUSINESS�QUOTES��,ET�S�BE�SURE�TO�CHOOSE�
THOUGHTPROVOKING�WORDS�THAT�ARE�EASILY�REPEATABLE�

Main Headline
4HIS�IS�THE�SAME�EVERY�MONTH��BUT�THE�PRINTER�CAN�PERSONALIZE�IT�AS�THEY�WISH�

Folio Ads
(ERE�IS�A�UNIQUE�OPPORTUNITY�FOR�THE�PRINTER�TO�MAKE�A�GOOD 
IMPRESSION�AND�CREATE�NAMERECOGNITION��WHILE�AT�THE�SAME�
TIME�OFFERING�CONTACT�INFORMATION�AND�PROVIDING�A�GOOD�IDEA�
ABOUT�SOME�OF�THE�VALUEADDED�SERVICES�THEY�PROVIDE�

Did You Know
4HIS�IS�A�VERY�INTERESTING�COLLECTION�OF�ODD�FACTS��7E�STRONGLY�SUGGEST�THAT�
THE�OWNER�PERSONALIZE�THIS�ARTICLE�BY�USING�THEIR�OWN�PHOTO��)T�IS�IMPORTANT�
THAT�THE�CONTENT�WE�USE�HERE�IS�WELLRESEARCHED�AND�THOUGHTFUL��SINCE�IT�
WILL�BE�A�DIRECT�REmECTION�ON�THE�PRINTER�WHO�PUBLISHES�IT�

Life@Work
4HIS�IS�A�GREAT�PLACE�TO�WRITE�AN�ARTICLE�ABOUT�SOME�ASPECT�OF�HUMAN
RESOURCES��EMPLOYEE�BENElTS��MORALE�BUILDERS��AND�FUN�THINGS�A�COMPANY�
CAN�DO�TO�MAKE�WORK�ENJOYABLE��!RTICLES�WITH�BULLETS�ARE�EASY�TO�READ�AND�
LOOK�GOOD�IN�THIS�LOCATION���7ORD�COUNT��������	

Page 2 Ad
This ad repeats and rotates 
THREE�TIMES�PER�YEAR��7E�LIKE�
TO�USE�THE�hmOATING�GRAPHICSv�
LOOK�TO�HIGHLIGHT�THE�hABOVE�
AND�BEYOND�THE�ORDINARYv�
SERVICES�WE�PROVIDE�

PAGE 3

PAGE 4

The Business List
4HIS�ARTICLE�PROVIDES�A�LIST�OF�BUSINESSRELATED�ITEMS��
4HE�TOPICS�SHOULD�BE�DIVERSE��#HOOSE�FROM�POPULAR�
AREAS�OF�INTEREST��SUCH�AS�MARKETING��SALES��MANAGE-
MENT��ACCOUNTING��INVESTMENTS��AND�THE�LIKE���7ORD�
COUNT��������	

Business Destination
!�TRAVEL�ARTICLE�WITH�A�TWIST��)NSTEAD�OF�A�VACATION�ARTICLE��THIS�PIECE�
FOCUSES�ON�A�GREAT�PLACE�TO�HOLD�A�BUSINESS�MEETING�OR�CONVENTION��/F�
COURSE��MANY�OF�THE�LOCATIONS�WILL�BE�RESORTTYPE�PLACES�THAT�SPECIALIZE�IN�
CONVENTIONS��)T�IS�OKAY�TO�SOMETIMES�CHOOSE�A�LITTLEKNOWN�OR�OUTOF
THEWAY�DESTINATION��IF�IT�IS�REALLY�COOL���7ORD�COUNT��������	

Web Savvy
(ERE�WE�SHOWCASE�FOUR�COOL�WEBSITES�THAT��IN�MOST�CASES��
OUR�READERS�HAVE�NOT�SEEN�BEFORE��4HE�DESCRIPTIONS�NEED�TO�
BE�SHORT��ABOUT�A�SENTENCE�OR�TWO�SHOULD�DO	�

In That Year
)N�THIS�ARTICLE��WE�LIST�ABOUT����INTERESTING�EVENTS�THAT�HAPPENED�IN�A�PARTICULAR�
YEAR��4RY�TO�KEEP�IT�WITHIN�THE�LAST����YEARS��AND�TRY�TO�CHOOSE�MOSTLY�EVENTS�FROM�
THE�POPULAR�CULTURE��WHILE�AVOIDING�OBSCURE�OR�LITTLEKNOWN�EVENTS�

Business Article #1
!NY�TYPE�OF�INTERESTING�GENERAL�BUSINESS�ARTICLE�WOULD�WORK�HERE�
�7ORD�COUNT��������	

Business Article #2
!NY�TYPE�OF�GENERAL�BUSINESS�ARTICLE�WOULD�WORK�HERE��4RY�TO�USE�VERY�STRONG��
ATTENTIONGRABBING�HEADLINES�ON�THE�TWO�BUSINESS�ARTICLES�ON�THIS�PAGE�� 
�7ORD�COUNT��������	

SUMMARY OVERVIEW�4HE�"USINESS�&ORUM�IS�A�SERIOUS��BUSINESSTOBUSINESS�NEWSLETTER��)T�CONVEYS�A�VERY�PROFESSIONAL�IMAGE��AND�IT�S�READERSHIP�TARGET�AUDIENCE�IS�SMALL�BUSINESS�OWNERS�AND�EXECUTIVES��)T�IS�DESIGNED�TO�BE�AN�EIGHTPAGE�NEWSLETTER��BUT�WHEN�TIME�OR�BUDGET�DOESN�T�PERMIT��THE�SECOND�SIGNATURE�CAN�BE�REMOVED��AND�THE�lRST�
SIGNATURE�CONVERTS�INTO�AN�ATTRACTIVE��FOURPAGE�NEWSLETTER��4HE�GENERAL�FOCUS�OF�THE�ARTICLES�IS�SALES��MARKETING��AND�BUSINESS�MANAGEMENT��/UR�GOAL�IS�TO�PROVIDE�A�NEWSLETTER�THAT�WILL�MAKE�AN�IMPRESSIVE�GRAPHIC�DESIGN�STATEMENT��WHILE�OFFERING�INTERESTING�AND�ENGAGING�CONTENT��7E�WANT�THE�ARTICLE�HEADLINES�TO�BE�SO�INTERESTING�THAT�IT�IS�DIFlCULT�FOR�
POTENTIAL�PRINT�BUYERS�NOT�TO�WANT�TO�READ�THEM��4HROUGHOUT�THE�NEWSLETTER��THERE�ARE�MANY�PLACES�FOR�THE�PRINTER�TO�MARKET�THEIR�PRODUCTS�AND�SERVICES�

� � � � � � � � � ��������������s�&OR�CLARITY��THE�OFlCIAL�NAME�OF�EACH�ARTICLE�IS�SHOWN�IN�RED��!LWAYS�USE�THIS�NAME�WHEN�REFERENCING�AN�ARTICLE�OR�NAMING�A�lLE�YOU�SUBMIT�
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Marketing With Printing
4HIS�ARTICLE�EXPLAINS�HOW�READERS�CAN�USE�PRINTING�TO�PROMOTE�OR�SELL�THEIR�
OWN�PRODUCTS�AND�SERVICES��7HILE�TECHNICALLY�AN�ADVERTORIAL��IT�IS�WRITTEN�FROM�
A�PROFESSIONAL��THIRDPERSON�PERSPECTIVE��SO�IT�DOESN�T�SEEM�AS�OBVIOUSLY�SELF
SERVING�AS�IT�COULD��$ON�T�HIGHLIGHT�LOWSELLING�PRODUCTS�HERE��)NSTEAD��CHOOSE�
IMPORTANT�PRINTED�PRODUCTS�THAT�ARE�LIKELY�TO�ACCOUNT�FOR�AT�LEAST����OF�A�
PRINTER�S�ANNUAL�SALES���7ORD�COUNT��������	

Printed Products Ad
)T�IS�NICE�TO�CONTINUALLY�ROTATE�TWO�OR�THREE�NEW�ITEMS�ONTO�THIS�LIST�EVERY�MONTH�

Interesting Business Article
/KAY��WE�KNOW�IT�HAS�TO�BE�INTERESTING��RIGHT��4HE�POINT�IS�THAT�THIS�ARTICLE�IS�
SMALL�AND�ISN�T�BIG�ENOUGH�FOR�ANY�TYPE�OF�GRAPHIC��3O�TRY�TO�lND�SOME�SLIGHTLY�
ODD��UNIQUE��AND�VERY�INTERESTING�BUSINESS�NEWS�OR�FACT�TO�PUT�HERE�
�7ORD�COUNT��������	

The Page Six Print Ad
4HIS�AD�FEATURES�THE�VALUES�OUR�SUBSCRIBERS�HAVE�THAT�WILL�DIFFERENTIATE�
THEM�FROM�THE�OTHER�GUYS��(ERE��WE�DESCRIBE�THE�IDEALS��STANDARDS��CODE�
OF�ETHICS��CUSTOMS��RULES��BELIEFS��AND�BEST�PRACTICES�THAT�EVERY�SUCCESSFUL�
PRINTER�BELIEVES�IN��0ICK�A�VALUE��AND�WRITE�ABOUT�IT�IN�A�WAY�THAT�IS�BELIEV-
ABLE��INSPIRES�CONlDENCE��AND�HAS�A�CERTAIN�WARM��FUZZY�FEELING�TO�IT��4HE�
BOTTOM�LINE�IS�THAT�THIS�AD�IS�ALL�ABOUT�SELLING�PRINTING�TO�BUILD�TRUST�

4HE�GRAPHICS�SHOULD�BE�VERY�CONSISTENT�FROM�MONTH�TO�MONTH��7E�RE�TRYING�
TO�CREATE�A�SIMPLE��CLEAN�LOOK�THAT�DRAWS�ATTENTION�TO�THE�IMPORTANT�MES-
SAGE�BEING�DISCUSSED�IN�THE�AD�COPY�
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Business Book Review
4HIS�SEEMS�LIKE�AN�EASY�ONE��BUT�IT�ISN�T��7E�NEED�A�VERY�SNAPPY�REVIEW�OF�A�TOP����
BUSINESS�BOOK�HERE��!�GREAT�WAY�TO�CAPTURE�AND�REVIEW�THE�BOOK�IS�TO�READ�SOME�
OF�THE�HIGHESTRATED�REVIEWS�ON�!MAZON�COM��7E�VE�DONE�OUR�JOB�IF�READERS�SAY�
TO�THEMSELVES��h)�HAVEN�T�HEARD�MUCH�ABOUT�THIS�BOOK�YET��BUT�THIS�REVIEW�MAKES�
ME�WANT�TO�BUY�IT�v��7ORD�COUNT��������	

Guess Who I Am
4RY�TO�CHOOSE�SOMEONE�A�BUSINESS�EXECUTIVE�WOULD�ENJOY�READING�ABOUT��#OULD�BE�
A�SUCCESSFUL�BUSINESSPERSON��CONSULTANT��AUTHOR��OR�EVEN�AN�OCCASIONAL�NEWS�PERSON��
SPORTS�lGURE��OR�POLITICIAN��"UT�HERE�S�ONE�THING�TO�REMEMBER��-OST�BUSINESS�OWNERS�
AND�ENTREPRENEURS�HAVE�PROBUSINESS��PROFAMILY��CENTRIST�TO�CONSERVATIVE�VALUES��
0LEASE�DO�NOT�FEATURE�LIBERAL��ANTIBUSINESS��PROTAX�INDIVIDUALS��
�7ORD�COUNT��������	

Business Funnies
!�CARTOON�BY�LONGTIME�BUSINESS�CARTOONIST��$AVE�#ARPENTER��A�FREQUENT�CONTRIBUTOR�
TO�(ARVARD�"USINESS�2EVIEW�AND�"ETTER�(OMES�AND�'ARDENS�MAGAZINE

Looking Back
0ICK�ANY�FOUR�DECADES�IN�!MERICAN�HISTORY��AND�HIGHLIGHT�SOME�INTERESTING�FACTS�

Sales Article
$ID�YOU�KNOW�MOST�PEOPLE�READ�THE�ARTICLE�ON�THE�BACK�PAGE�OF�A�NEWSLETTER�lRST��
)T�S�AN�ODD�FACT�BUT�REMINDS�US�HOW�IMPORTANT�IT�IS�TO�HAVE�A�VERY�STRONG�ARTICLE�AND�
GOOD�HEADLINE�HERE��%VERY�BUSINESS�IS�INTERESTED�IN�LEARNING�HOW�TO�GROW�SALES��
4HIS�LITTLE�ARTICLE�IS�A�GOOD�CHANCE�FOR�US�TO�MAKE�A�POSITIVE�IMPRESSION�
�7ORD�COUNT��������	

Odd Facts
4RIVIA�WITH�A�TWIST��(ERE��WE�HAVE�THREE�CATEGORIES�OF�ODD�FACTS�THAT�ALL�RELATE�
TO�A�COMMON�THEME��)T�S�TRIVIA�WITH�A�CERTAIN�hEDUCATIONALv�FEEL�TO�IT�

Product Ad
(ERE�IS�WHERE�WE�PRESENT�A�STRONG�PRODUCT�SALES�MESSAGE�
4RY�TO�CHOOSE�A�TOP����TYPE�OF�PRINTED�PRODUCT�TO�GO�HERE��
)NTERESTINGLY�ENOUGH��OUR�SUBSCRIBING�PRINTERS�OFTEN
COMMENT�ABOUT�THIS�AD�n�GOOD�OR�BAD��)T�IS�AN�IMPORTANT�PART
OF�OUR�OVERALL�IMPRESSION�ON�THEM�
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